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A CRITICAL PART OF BUILDING THE LIGHTNING BRAND
IS BEING A PART OF THE COMMUNITY.

- JEFF VINIK ON LIVING IN TAMPA BAY
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THE LIGHTNING FOUNDATION IS DEDICATED TO INVESTING ITS
RESOURCES AND LEADERSHIP FOR THE ADVANCEMENT OF THE
PEOPLE OF TAMPA BAY, FOCUSING ON MEETING BASIC HUMAN NEEDS
AND ENRICHING LIVES.

Z We believe that A We are committed A We aim to lead
giving is a to collaborating by example,
fundamental with fans, inspire others,
value of the employees, and and offer hope to
Lightning and is community those less
critical to the long partners to support fortunate in
term viability of grassroots order to create a
the franchise and initiatives that build lasting impact in
of the Tampa Bay a healthy the Tampa Bay

region. community. community.



HOW WE
GIVE BACK
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LIGHTNING
COMMUNITY
e

o 510 million over 5 years
o 41 home games
o In-game video

« 550,000 to an organization
representative of the hero’s cause

o Inspiring the audience to use their
life to make a difference
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A $10M over 5 years
A 41 home games
A Celebratea Community( A OT -8afkvideo presentation
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cause
o Inspire the audience to use their life to make a difference
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creative, transformative event that inspires fans to think about how they
too can use their life to make the community a better place



$4,850,000 AND 97 HEROES
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